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ENERGY STAR Award for Excellence in Service and Product Provider Performanc
ligibility: Service or product providers that actively promote ENERGY STAR to their clients and 
ave registered and used ENERGY STAR’s on-line benchmarking tool (portfolio manager) between 
anuary 1, 2001 and December 14, 2001 

escription: Service and product providers play a key role in improving the energy performance of 
orporate and institutional energy users. This award recognizes companies who have been actively 
orking with ENERGY STAR and EPA to deliver to their customers services and recognition that allows 

hem to make smart energy investments. 

riteria: Criteria for evaluating this award are listed below. Applicants should complete each of the three 
ections of the application. The total page limit for the application is 10 pages. Any narrative submitted 
eyond 10 pages will not be considered. Applicants are welcome to also submit supplemental materials 
hat support the application, where indicated. These materials will not count toward the 10-page limit. 

art 1 - Benchmarking Efforts and Label Applications  
Please note: Part 1 responses will be the most critical information in EPA’s evaluation of your 
pplication.) 
lease provide the information below. You can check your current standing for the year under the "See 
ho's doing the most…" section within "Find Service and Product Providers" under the Business menu at 
ww.energystar.gov. 

 How many buildings have you benchmarked in portfolio manager in 2001? 
 How many of these buildings were initially benchmarked in 2000 and measured again in 2001? 
 How many successful label applications did your company submit in 2001? 
 How many Professional Engineer (PE) verifications has your company performed in 2001 as part of 

the Statement of Energy Performance? 

art 2 - Communication and Outreach Efforts  
. Discuss to what extent your organization has communicated the value of ENERGY STAR to current 

clients and/or potential customers.  

. Please provide examples of communications outreach materials you've produced and distributed 
(please submit copies of materials where appropriate). Examples could include, but are not limited to: 
• Section in corporate annual report or business plan regarding ENERGY STAR 
• Use of ENERGY STAR linkage phrase logo on collateral materials such as bill inserts, company 

stationary, business cards, or company Web site 
• Customer meetings about ENERGY STAR 
• Use of ENERGY STAR performance metrics in contracts to verify energy improvements to 

customers 
• Promotion of ENERGY STAR at trade association meetings or conferences 
• Educational seminars including ENERGY STAR 
• Events you have held/sponsored, or that were held/sponsored on behalf of a customer, that 

included ENERGY STAR and energy management 
• Education of internal staff about ENERGY STAR 
• Assisting customers with ENERGY STAR program efforts (e.g., submitting ENERGY STAR Award 

applications, recruitment, submitting reports or energy data) 
• Case studies on benchmarked buildings submitted to ENERGY STAR 
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Part 3 - Organizational Commitment  
Discuss to what degree your organization has committed to delivering improved energy performance to 
the market. Please provide the following information where appropriate: 
• Describe your energy management leadership activities within your industry or community. 
• Describe ways in which your top management demonstrates their commitment to energy 

management. 
• Describe your efforts to import large portfolios of building data into EPA's benchmarking database. 
• Describe the steps you have taken to develop comprehensive energy plans and implement cost-

effective energy improvement projects in your own facilities. Please quantify results where possible, 
including prevention of carbon dioxide, sulfur dioxide, and nitrogen oxides based on kWh savings 
and location. 

• Describe any energy plans and energy improvement projects you've developed and implemented in 
your customers' facilities. Limit discussion of customer projects to a maximum of three. Quantify the 
results of upgrade projects where possible. 

• Describe communications outreach that specifically targets the financial community to promote the 
financial value of ENERGY STAR. 

• Describe any additional innovative activities or projects you have implemented. 
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